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Reading Worksheet 6
1. How did the authors define or conceptualize eWOM?
According to Chu & Choi, (2011), eWOM is any positive or negative comment made by a customer regarding a specific product of a firm which conducts its businesses through the internet. The customers may be potential, actual or former consumers airing their perceptions about the taste of the marketed product or firm. The companies can receive consumers’ view by many ways like face-to-face interaction, but most of them prefer eWOM because they reach many clients and organizations through the internet. The internet has several sites in which eWOM can take place, including blogs, review sites, and emails. Additionally, information is spread faster to all geographical locations within the globe via the internet hence promoting e WOM communication. 
2. The authors argued that U.S. America SNS users are more likely to gain bridging social capital and less likely to gain bonding social capital than Chinese. What was their rationale? Was this hypothesis supported?
[bookmark: _GoBack]The logic behind the authors’ argument is that Americans SNS users are more probable to benefit from the bridging social capital meant that Americans embrace individualism. In such societies people are focused on self-reliance and internal attributes. This can also be supported by the fact that Americans are vertically individualistic (VI) hence, every person emphasizes on being the best in order to achieve personal goals. As a result, Americans use SNSs to express their uniqueness and diversities in social statuses (Chu & Choi, 2011). On the other hand, the Chinese are extraprobable to benefit from bonding social capital because China is a collectivist society focusing on social norms, interdependence, connectedness and in-group membership. In reflection, China will be focusing on horizontal collectivism (HV) which entails peer closeness, openness and equal social chances as well as relationships.
Therefore, Chinese SNSs users will apply HC orientations to achieve compassionate social relationships (Chu & Choi, 2011).  
The hypothesis was supported, from the cultural disparities in America and China and we understand how the vertical Individualism (VI) and the horizontal collectivism (HV) affect eWOM. VI cultures tend to be loosely connected on social relationship while HC cultures are strongly linked to social relationships hence more likely to benefit from information obtained via SNSs. This implies that the cultural typology can be useful in analyzing the variation in cultural orientations about social relationships, thus in eWOM performance in SNSs. For example, the Chinese SNS users frequently interact with intimate friends and engage in eWOM as opposed to the American SNS users due to their HC culture. In conclusion, individualistic orientations bring about weak connections in social networks, independence, and self-achievements hence in line with bridging social capital (Chu & Choi, 2011). Conversely, bonding social capital embraces the benefits of emotional support and interdependence in group-orientated collectivism. 
3. Read the method section in the article. What was the sampling method in this research? And how was the research conducted, and how were the research materials developed?
According to Chu & Choi (2011), the sampling method used in the research was online surveys across the sample the selected in the two nations. The study was conducted by selecting three hundred and sixty-three undergraduate students from America, (especially from southwestern university) and three hundred undergraduate students from large universities in China. The research material was developed by formulating a questionnaire in English then later translated into Chinese via the standard and black translation process by two bilingual graduate students.

4. Read the method section in the article. In order to test hypotheses (i.e., H1 through H5) and answer a research question (i.e., RQ) what variables were measured? And, what were the dependent variables for H5, and how were they measured?
The variables measured where:
Electronic Word-of-Mouth
This was evaluated by means of opinion leadership and looking for individual’s opinions. It was aimed at understanding the personal behavioral propensity to respect to the e-WOM.
Trust
To achieve positive results, the 7Likert items were used to reflect on the respondents’ level of trust in SNS contacts. The results were then classified into those who strongly agreed and those who strongly disagreed.
Interpersonal influence
This was assessed using 12 items in which the normative subscale consisted of eight items and the remaining four items contained informational subscale. Just like the 7- Likert scale, it contained items with strongly agreed and those that strongly disagreed (Chu & Choi, 2011).
Social capital
The approach of online social scale also used 7- Point Likert scale to access bridging and bonding social capitals.
Tie strengths
According to Chu & Choi (2011), to measure this aspect, the researchers used four questions about the respondents’’ social relations, the regularity of statement, alleged reputation and perceived closeness involved in social relationships.


In H5, the dependent variables are an informational interpersonal influence and normative interpersonal influence (Chu & Choi, 2011). The variables were measured by considering their differences across the two cultures.
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